





ETAPS

2-00-5‘°° e

20000

10 000 / ¥

Ok

USERS



IMPROVED

PURCH ASE
INTENT BRAND
PERCEPTION

+52% +49%
o




Revenue growth
during campaign

177%

Year-over-Year

*Orders without tax



Revenue vs Spent
Measure Names
M Revenue

M Spent

Revenue growth
after campaign

186,5%

Year-over-Year

Revenue
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Campaign pays back the investment immediately and growth continues after it.

Total Campaign Cost (production, media):
360 000 €

Growth of Online Revenue in 2020:
1180 000 €

Campaign acquires high quality customers:

Average Order Value remained stable - before campaign 178€, after campaign 186€

Retention rate and Order Frequency of new customers is similar to returning customers



