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CAMPAIGN GOALS




INSIGHTS

SLSP DOES NOT COMMUNICATE TOWARDS
YOUNG PEOPLE EFFICIENTLY.

THEIR OVERALL COMMUNICATION AND
CAMPAIGNS ARE SET UP FOR YOUNG ADULTS
PLANNING LIFE EVENTS SUCH AS HOME
PURCHASE AND MARRIAGE.

OR THEY COMMUNICATE TOWARDS FAMILIES
AND PARRENTS.

INFEEEN@ERSEREIEVAUSEAREGENERALELY.
UNKNOWN OR IRRELEVANT FOR YOUNG.




COMMUNICATION EXAMPLES
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SEARCH

SEARCH DOES NOT COMMUNICATE THE
MAIN ADVANTAGES SUCH AS 60 EUR REWARD
FOR ACCOUNT CREATION AND MONEYBACK.

OUR COMPETITORS COMMUNICATE THESE
BENEFITS AND POTENTIAL CUSTOMERS
APREHEND THE BENEFITS AND SEARCH

THEM THAT WAY.
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PLACEMENTS

THERE ARE MISSING PLACEMENTS WHERE WE Top publishers
COULD ACTUALLY MEET OUR TARGET GROUP. @ Slovakia CJ Desktop

WE ARE MOSTLY MISSING LIFESTYLE WEBS Domain
AND SOCIAL MEDIAS WHERE THEY CONSUME

SHORT CREATIVE CONTENT GENERALLY MADE
BY INFLUENCERS. G mail.google.com

B} tlacovespravy.sme.sk

( adform.com

Social traffic
Mar 2021 @ Slovakia Desktop Only

(M laptopmag.com

[S] slovnik.aktuality.sk

SEE ALL 7 PUBLISHERS

SEE FULL OVERVIEW



PRODUCT BRIEF

CREATE YOUR ACCOUNT IN JUST 9 MINUTES
GAIN 60 EUROS AFTER ACCOUNT OPENING
BRIEFED TARGET GROUP IS 15-26

MONEYBACK FOR
MOBILE/SMARTWATCH/CARD PAY

DIGITAL CARD
ECO FRIENDLY




PRODUCT BARRIERS

YOU CAN OPEN YOUR ACCOUNT DIGITALLY IN 9
MINUTES BUT ONLY IF YOU ARE 18+

AFTER ACCOUNT CREATION YOU CAN GAIN THE
FIRST 30 EUROS AFTER 100 EURO TRANSACTION

BHE SECEONESOIEUREOSHEANBEACEESSEDYAE FER
TRANSFERING YOUR MAIN INCOME TO YOUR NEW
SLSPPACCOUNT




CAMPAING
DIRECTION

FOR OUR DIGITAL BLUEPRINT WE ARE
WORKING WITH BRIEFED BENEFIT OF 60
EURO GAIN AFTER DIGITAL ACCOUNT
OPENING IN JUST 9 MINUTES.

WE DO NOT CONSIDER THE 2 NEEDED
CONDITIONS.

TO FINALY WIN THE LAST SEGMENT, WE
RECOMMEND TO DIMINISH THE BARRIERS
PNIBEECO®STINEE ENTRY APPEAFSERE
BIEETRIMBWVARUE-OF SUCH CUSTOMERSAS
MOST PROFITABLE.




CAMPAING STRATEGY

ADRESS THE YOUNG (15-26) IN THEIR
»,NATURAL® ONLINE ENVIRONMENT.

USE THEIR LANGUAGE AND GIVE THEM THE
OPPORTUNITY TO ENGAGE IN THE CREATIVE
PROCESS.

CREATE #MOJGEORGE AS A SYMBOL OF
EXPERIENCE/ADVENTURE OR ITEMS YOU
COULD GET FOR 60 EUROS.

CREATE DIGITAL COMPETITION, ENGAGE
THE TARGET GROUP IN CONTENT CREATION
AND #MOJGEORGE USAGE.

SHEEEGINIEHEBESTE G R EATIVE AND RIGKE@ EEE
THE WINNING ,MICRO-INFLUENCERS*. TO BE
AN INFLUENCER IS AMONGST THE DREAM
JOBS FOR YOUNG AUDIENCE.




CREATIVE FUNNEL

INFLUENCER ACTIVATION
ENGAGING ASPIRING AUDIENCE '

FUNNEL
USER GENERATED CONTENT OPTIMIZATION
COMPETITION ACTIVATION ‘ STRATEGY

BEST USER GENERATED'CONTENT
St - ‘ -




CAMPAIGN FUNNEL
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UNKNOWN

Goal: Product knowledge

USER ENGAGEMENT CHANNEL CREATIVE TYPE COMUNNICATION

What will you do with 60 euros?
* Jump from Lafranconi bridge
* Buy plane tickets to Mallorca or Santorini
* Make fancy food
* New Make-up kit tutorial

Tiktok * Create rare fashion outfit

Influncers Snapchat Video
Instagram Create digital competition, engage the target

group in content creation.

Select the best creative and pick out the
winning ,,micro-influencers®.

Use the winning creatives in later campaign
stages.




UNKNOWN CREATIVE

User Engagement

- »
OBLEC -

OIS




simonahegerova @

141 382TIS. 205
Prispevky Sledovatelia Sledované

SIMA

Booking: +421 905 722 023 - manazérka
sima.booking@gmail.com

TikTok —> simonahegerova.official

% EP #OMG & merch %

shop.rukahore.sk/sima

Sledovatelia: dominika_bulikova, babsyheriban a dalsi

(17)

it Napisat spravu  Poslat e-mail

ITFEHENEERS

SLSP'S GENERAL
COMMUNICATION IS
UNATRACTIVE FOR YOUNG

menameselassie @

L&Y
@ 1524 386TIS. 135

Prispevky Sledovatelia Sledované
/

Matej Slazansky

Youtuber §

Part of @content.minds &

business: studioplejs@gmail.com &
m.youtube.com/menameselassie?uid

Sledovatelia: adamkupkovic, babsyheriban a dalsi (8)
Zobrazit preklad

Napisat spravu  Poslat e-mail v
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WE NEED TO ENGAGE zDronu MILKA SUT... Backstage Instakuzla MyWork §&

APROXIMATELY 100K YOUNG

REEGREE:

WE RECOMMEND TO USE
INFLUENCERS AS SIMONA
HEGEROVA AND MATE]
SLAZANSKY.

Dubaj 2021 Merch OMG live 2020 Letny MER...




UNKNOWN

Goal: Product knowledge

FUNNEL OPTIMIZATION CREATIVE
STRATEGY CHANNEL TYPE COMUNNICATION
N e Non-skippable
Affinity & in-market: O Y video

Bumper video ads
tech + mobile enthusiasts, lifestyle & hobbies - fashionistas, b

nightlife enthusiasts, pet lovers, shutterbugs, custom created

. : Cuts from the best user
audiences, students, education Instagram , . :
Thruplay video generated videos with
Facebook s
#mojgeorge.
Affinity:
5 Spotify Display + Video

tech&telco, lifestyle, entertainment




UNKNOWN CREATIVE

Funnel optimization strategy

~e

FIMIOIGEORGE




IN MARKET

Goal: Benefit communication + Traffic

FUNNEL OPTIMIZATION CREATIVE
L )% 1 1
STRATEGY CHANNE TYPE COMUNNICATION
Search - competitor keywords e.g. ,tatrabanka
3 Search Text
ucet pre mladych
Discovery Display
Lookalike, custom audienes , online banking,,
change bank accounts, mobile banking and
payment systems & apps, smartphone payment [Youtube Skippable video B SR E S &
services, electronic payment systems, smart watch H
generated videos.
audience CTA -  learn more®
FB+1G Video + display 2
Lookalike, custom audienes, technology, gamers, ok S it Video + display

education




IN MARKET CREATIVE

Funnel optimization strategy

ZALOZ SI UCET V
SLSP A ZISKAJ

ZISTIT VIAC




PROSPECT LEAD

Goal: LP Button click + App install

CREATIVE

RELEVANT CONTENT CHANNEL TYPE COMUNNICATION
Search keywords such as:
yucet pre mladych®, ,ucet pre mladych vyhody"®, ,ucet pre |Search Text
mladych cena®, ,ucet pre mladych porovnanie®
3 k
custom audience based on keyword searches, RTG web oasetnbiin csrcrfsllilr;ticaton
visitors, RTG campaign video views / excl. current bank  [Discovery Display S
along with money bonus
account owners :
for the oppening.
UAC excl current bank account owners UAC Display




EROSPECTACTION

Goal: Bank account creation

RELEVANT CONTENT CHANNEL CR??PT]E:VE COMUNNICATION
FB + IG
IN APP EVENTS for audiences 18-26:
Fast bank account
RTG campaign web visitors/ excl. current account owners, [Snapchat e glpo ;I;I;it;ogzlri?;ifss

RTG campaign video views / excl. current account owners, [Tiktok

for the oppening.
audience who made the lead but no action,

CTA - ,Open account”

custom audience based on keyword searches

UAC




ERESPREETEGREMERE

Relevant content

ZALOZ S1 UCET ZA
9 MINUT A ZiSKA)
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CONCLUSION

SLSP'S GENERAL COMMUNICATION IS UNATRACTIVE FOR YOUNG PEOPLE.
WE NEED TO ENGAGE APROXIMATELY 100K YOUNG PEOPLE.

WE WOULD GAIN THE USER GENERATED CONTENT AND WE WOULD USE IT IN THE
FOLLOWING CAMPAIGN.

OUR GOAL IS TO RAISE THE NUMBER OF NEWLY OPENED ACCOUNTS AND WE WOULD
GENERATE THEM ALSO BY CONVERSION ORIENTED CAMPAIGN USING THE CAMPAING
FUNNEL.

THE AIM OF THE PROSPECT PHASE WOULD BE OPTIMIZATION TOWARDS BUTTON CLICK
LOTVORIT UCET“ AND GEORGE APP INSTALL.
AND THE MOST IMPORTANT GOAL WOULD BE THE ACCOUNT OPENING IN GEORGE APP
WHICH WE WOULD MEASURE AND OPTIMIZE TOWARDS IN APPLICABLE PLATFORMS.



NEXEF SEEPS

WE RECOMMEND TO CONTINUE WITH THE CAMPAIGN MESSAGE
#MOJGEORGE ON ALWAYS ON BASIS.

WE COULD USE THE MESSAGE IN DIFFERENT OCCASIONS SUCH AS
EARTH DAY, CHRISTMAS, VOLUNTEERING... WHICH WOULD REFLECT
THE GENERAL DIRECTION OF SLSP AND THEIR CSR.



EARTFEEEAY




VOLUNTEERING

ARO




CHRISTMAS CAMPAIGN




THANK YOU

#Fmojgeorge



