
SUMMER CAMPAIGN
#mojgeorge



CAMPAIGN GOALS

MAKE SLSP
ATRACTIVE TO 
YOUNG PEOPLE
IN 15-26 
CATEGORY

01
CHANGE BRAND
PERCEPTION

02
RAISE N. OF 
NEWLY OPENED
ACCOUNTS

03
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USER ENGAGEMENT

RELEVANT CONTENT

FUNNEL 
OPTIMIZATION

STRATEGY



UNKNOWN
Product knowledge

IN MARKET
Benefit communication

Traffic

PROSPECT LEAD
Landing page button click

App install

PROSPECT 
ACTIVATION
Bank account creation
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USER ENGAGEMENT CHANNEL CREATIVE TYPE COMUNNICATION

Influncers
Tiktok
Snapchat
Instagram

Video

What will you do with 60 euros?
• Jump from Lafranconi bridge
• Buy plane tickets to Mallorca or Santorini
• Make fancy food
• New Make-up kit tutorial
• Create rare fashion outfit

Create digital competition, engage the target
group in content creation.
Select the best creative and pick out the
winning „micro-influencers“. 
Use the winning creatives in later campaign
stages.
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FUNNEL OPTIMIZATION
STRATEGY

CHANNEL
CREATIVE 

TYPE
COMUNNICATION

Affinity & in-market:
tech + mobile enthusiasts, lifestyle & hobbies - fashionistas, 
nightlife enthusiasts, pet lovers, shutterbugs, custom created
audiences, students, education

Youtube
Connected TV

Non-skippable
video
Bumper video ads

Cuts from the best user 
generated videos with
#mojgeorge.

Instagram
Facebook

Thruplay video

Affinity:
tech&telco, lifestyle, entertainment Spotify Display + Video





FUNNEL OPTIMIZATION
STRATEGY

CHANNEL
CREATIVE 

TYPE
COMUNNICATION

Search – competitor keywords e.g. „tatrabanka 
ucet pre mladych” Search Text 

Lookalike, custom audienes , online banking,, 
change bank accounts, mobile banking and 
payment systems & apps, smartphone payment
services, electronic payment systems, smart watch
audience

Discovery Display 

Cuts from the best user 
generated videos.
CTA – „learn more“

Youtube Skippable video

FB+IG Video + display

Lookalike, custom audienes, technology, gamers, 
education Tiktok + Snapchat

Video + display





RELEVANT CONTENT CHANNEL
CREATIVE 

TYPE
COMUNNICATION

Search keywords such as:
„ucet pre mladych“, „ucet pre mladych vyhody“, „ucet pre 
mladych cena“, „ucet pre mladych porovnanie“

Search Text 

Fast bank account
opening communicaton
along with money bonus 
for the oppening.

custom audience based on keyword searches, RTG web 
visitors, RTG campaign video views / excl. current bank 
account owners

Discovery Display 

UAC excl current bank account owners UAC Display



RELEVANT CONTENT CHANNEL
CREATIVE 

TYPE
COMUNNICATION

IN APP EVENTS for audiences 18-26:

RTG campaign web visitors/ excl. current account owners,
RTG campaign video views / excl. current account owners, 
audience who made the lead but no action,
custom audience based on keyword searches

FB + IG

Static display

Fast bank account
opening communicaton
along with money bonus 
for the oppening.
CTA – „Open account“

Snapchat
Tiktok

UAC





SLSP‘S GENERAL COMMUNICATION IS UNATRACTIVE FOR YOUNG PEOPLE.
WE NEED TO ENGAGE APROXIMATELY 100K YOUNG PEOPLE.

WE WOULD GAIN THE USER GENERATED CONTENT AND WE WOULD USE IT IN THE 
FOLLOWING CAMPAIGN.

OUR GOAL IS TO RAISE THE NUMBER OF NEWLY OPENED ACCOUNTS AND WE WOULD 
GENERATE THEM ALSO BY CONVERSION ORIENTED CAMPAIGN USING THE CAMPAING 

FUNNEL.

THE AIM OF THE PROSPECT PHASE WOULD BE OPTIMIZATION TOWARDS BUTTON CLICK 
„OTVORIŤ ÚČET“ AND GEORGE APP INSTALL. 

AND THE MOST IMPORTANT GOAL WOULD BE THE ACCOUNT OPENING IN GEORGE APP 
WHICH WE WOULD MEASURE AND OPTIMIZE TOWARDS IN APPLICABLE PLATFORMS.












