
YOU ARE NOT
ALONE

Peter Funka & Peter Povýšil



INSIGHT

People don’t talk about sudden 

death of their loved ones with 

their friends, colleagues, neither 

closest family members. 

This is the main barrier to 

overcome the situation

It shouldn’t be a taboo topic 



CHANGING 
PRODUCT 
PLACEMENT TO 
CAUSE 
PLACEMENT

BIG IDEA



CAUSE PLACEMENT IN 
A LOVED TV SHOW

Oteckovia is one of the most popular TV shows

in Slovakia. More than 350 000 people watch 

it everyday. If we could disperse our message 

through their favorite characters, we would 

elevate issues of loss and being able to 

overcome it. 

This show is popular not only on TV screen, but 

also on web. Many people watch it through 

Markiza.sk archive and “highlights” from the 

show are regularly in Trending section on 

YouTube. All these channels combined could 

reach at least 500 000 people.

But how exactly are we going to do this?

WHY A TV SHOW? AND WHY 

THIS ONE IN PARTICULAR?



His father Vlado will come with advice – when young, 

saddened boy can’t open up to anyone, maybe a

trained therapist from Plamienok could help. Vlado 

offers this plan to parents of the boy and they begin 

the therapy, hopefully with positive result.

2. THAT IS WHERE PLAMIENOK                    

COMES IN

One of the show’s most popular characters, 

teenager Luky, will be exposed to a depression and 

sadness. One of his classmates recently lost 

younger brother, and he can’t help or console him.

1. LUKY EXPERIENCES 

DEPRESSION OF HIS FRIEND

SCREENPLAY 

OF THE 

SCENE



ONLINE 
ACTIVATION
INSTAGRAM

• Strong focus on people who are 

actively engaging and searching 

content related to depressions and 

anxiety most often related to 

personal insecurities

• Be present and helpful → just one 

click away from the professional help

• Contact on plamienok professional 

employee within the app



MODRY KONIK

• Biggest portal for mums in the 

Slovakia

• Participate in the discussions 

created by parents who are actively 

engaging and creating posts & 

threads related to unfortunate 

family situation related with death 

of babies or kids

• If you search for this topic or create 

post/discussion about loss, 

mourning etc., you will 

automatically receive message with 

options to help you – offering direct 

contact to Plamienok

ONLINE 
ACTIVATION
MODRÝ KONÍK



How exactly?

OFFLINE 
ACTIVATION

• If you are dealing with loss of the loved one you have to visit few institutions.

• We want Plamienok to be present at as many of these places (touchpoints) as possible.? 

Registry

Sociálna

poisťovňa

Insurance

company

Local

authorities

rollups
leaflets

brochures

(with direct contact to 
Plamienok – online and offline)

TOUCHPOINTS



ONLINE ACTIVATION
NATIVE ADVERTISING

• Partner up with opinion-leading web publishers and produce 

educative article about the depression and anxiety of people 

who lost their loved ones

• Highlight opportunities how to deal with though situation of 

loneliness

• Mention “relief stories” of real people who found meaning of 

their life once again

• Accept the invitation to podcasts where we can explore the 

taboo topic

• Present the expertise and warm hearths of professionals 

counselors working in Centrum smutkovej terapie

Steer the topic by podcast

Expertise in the public 

discussion with articles

EDUCATION: SECONDARY TA

Highlight Centrum smútkovej terapie as the place with the 

professionals ready to support you through this situation



Media type KPIs Reach Budget

TV +100% awareness 400 000 4 000 €

Online Video 500 000 impressions 250 000 2 000 €

IG & Modrý koník 2 000 web visits 75 000 1 000 €

Native Advertising 35 000 readership 21 000 1 500 €

Offline Activation n/a n/a 1 500 €

KPIS & BUDGET

RECAP

Plamienok

cause placement

TV activation

Oteckovia

Online activation

Modrý Koník, Native

Social activation

Instagram

Offline activation

relevant institutions


