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The logo is shown with and without its claim, and 
with its correct color definition here.

Logo  1.1Logo



Logo  1.1
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365.Bank — Brand guidelines

With the logo placed on a dark background, there 
can be a choice between using white or grey as 
the typography color.

Colors
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This clearspace indicates where no other objects 
may interfere with the logo.

Clearspace

3
3

3
3

Correct

Logo  1.2
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Minimum size

It is important to remember to keep the logo 
legible throughout any platform, print as well  
as digital. Strictly do not have the logo smaller 
than what is stated on this page.

Digital Print

8.mm tall
17.px tall

Logo  1.4
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Colors  2.1Colors

Logo

Primary

Secondary

These are the main colors used within the  
365 brand.
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Typography  3.1Primary typography

Font

Uppercase

Lowercase

Numerals

The typography has a round, friendly and legible 
feel to it in order to create a welcoming and fresh 
impression.

Leading is kept to 3pt bigger then the font size.

Sofia Pro
ÁBČĎEFGHÍJKĽMŇOÔ

ábčďefghíjkľmňoô

0123456789



365.Bank — Brand guidelines

Page 29

Templates  4.1Application

These are examples of how colors and 
typography work together.

Other essential graphic elements are the circles 
and round edges and thin lines. The color is kept 
to a minimum for a clean overview and light feel.
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The gradient is mostly only used to highlight one 
element. 

Templates  4.1Application
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The red is only used when indicator an error, i.e. 
wrong information or incorrect numbers.

The field is indicated with a red pulsing glow,  
and below is a descriptive copy on what needs  
to be corrected.

Templates  4.1Application

First step: 10% glow Third step: 10% glowSecond step: 100% glow
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Settings for word document using the  
font Century Gothic. Copy should be kept in color 
#132a3b, while the header and footer copy  
should be in #bdc9cd.

Body Copy

8pt 
11pt leading 

4cm margin left 
3cm margin right 

Date

7pt Logo

4cm wide 

Heading

22pt 
25pt leading 
3cm margin left 

Sub heading

14pt 
17pt leading 
3cm margin left 

Templates  4.3Word document

Contact information

7pt 



365.Bank — Brand guidelines

Page 40

Over all feel from instagram is to be kept 
minimalistic, monochrome and with shades of 
our color palette. Images should be sophisticated 
and aesthetically appealing. Giving the feed a 
consistent and recognisable look. The image 
format is square.

The watermark is the green 
half circle, which is changing 
with the same pace as time. 
It is always placed in the top 
left corner of any image on 
Instagram.

Aesthetically  
appealing still life

Watermark

Logo

About and website

Advising

Image format  
is square

Dash of color

Templates  4.6Social media — Instagram
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- 4 seconds

The packshot is the logo showing the essence 
of being around every second of the day by 
having the half circle turning from day to night 
to day again. To emphasize this, the background 
is changing as well trough fading in to the next 
frame color.

01:60

Stop in this position for  
00:80.sec

Position 2

03:20

Stop in this position for  
00:80.sec

Position 3

00:80

Move the half circle to 
position 2 during 00:80 sec. 

Let the half circle speed  
up and then slow down 
before stopping.

02:40

Move the half circle to 
position 3 during 00:80 sec

Let the half circle speed  
up and then slow down 
before stopping.

00:00

Start in this position

Position 1

Templates  4.9Packshot
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1.

intro page

Zuzana will be 
moving around 
on the page
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365.Bank   Tone of voice — update




