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Young people in Slovakia are uninterested in 
history. Therefore they are unable to learn from it 
and don’t understand the context of their opinions, 
judgments and beliefs that effects their ability to 
coexist peacfully with minorities. We should create a 
campaign that would make them aware of history 
and would spark some critical thinking during the 
process.

Brief



History is really interesting - but kids are lazy, 

bored and are mainly interested in things that 

are simple and funny.

Insight



Lets teach them history!!! 

But on their own terms… Lets do it in the place 

they visit regularly and is filled with careless, 

happy and mostly stupid content.

SNAPCHAT.

Solution/idea



Why Snapchat?

• 100-120 000 daily users in Slovakia - 85% of them younger than 23 

(Socialbakers, February 2016)

• Social studies show that generation gap between 26 y.o. and 18 y.o. is larger 

than between 26 y.o. and 50 y.o.

• We think it will be very clever and effective way to approach the target group in 

the environment and tone of voice that is their own 

• Since there is really very small ammount of branded content in Slovakia, they 

tend to respond positively to every interaction that offers them som kind of 

experience

• And! …and every person that you recruit to follow your content sees all of your 

content for free.



How will we do it?

• We will use one the main storytelling feature of snapchat – the story – and 

create a story for each day of the year – telling a story from the history. 

• Users can see stories for only 24 hours – this is how we assure constant

• The key is the execution as we will use funny doodles – so popoular within the 

target group

• Each story will include CTA link on the ribbon that will lead them to the campaign 

mobile microsite explaining the whole story.

• Every story ends with campaign main headline:

“Ghosts of history – they might haunt you soon enough”

• We will support the campaign using Instagram and Messenger bot.



“Ghosts of history – they might haunt you 

soon enough”

We combine the ghost as a symbol of platform 

with the context that not knowing about these 

events can lead the history to repeat itself.

Key Message



Key visual



Recruting the audience



Recruiting the audience

• We will use snapcode to attract the attention of target group – truly nothing more 

is needed, it creates moment of desire and surprise that we build on as soon as 

we friend them on snapchat.

• The key is to use media with highest afinity for the target group.

• No Facebook, No Youtube, No Mainstream crap.



We advertise on instagram where we focus on target group. We regularly change 

creatives having doodled controversial historic figures in the background of the 

snapcode.

Instagram ads



We focus on site where they are supposed to study or cheat the study to be 
precise. And offer them something they know is going to be fun.

Display media on sites with youth oriented content



Or the sites they visit for fun, and offer them content for mobile…for later...

Display media on sites with youth oriented content



Greeting Snap

• Well we gathered some audience now. What next?

• We will greet each newcomer with greeting snap. Explaining how the profile 

works and provoke a bit of temptation.

• “Hi fellow snapchatter, we are the ghosts from the past. Fortunately for you we 

are friendly ones. We are here to tell you our story. Listen closely, everyday there 

is a new story told. When it hits you, just ask us some more!”



The Story



The story

• Once we have the ready and waiting they will probably stumble upon our story in 

their snapfeed.

• This the main feature of the campaign where we communicate the story for the 

day.











The story

• Once finishing the story the snapchatter tends to follow the cta link to know more.



Microsite







Microsite

• For those who have further questions.

• We have a CTA button for messenger bot that will answer all  their exceeding 

question



Messenger bot





Summary



Summary

• We combined the Snapchat Logo with the key message and the purpose of the 

campaign - educate the kids with snapchat stories everyday.

• Each day choosing an event from the history that we doodle into a funny story.

• If we spark some interest in them we redirect them with a CTA link to the mobile 

microsite where we explain further.

• And if they still have questions we will have a messenger bot that is ready to 

explain them everything they desire.

• Sometimes it is better to focus on solving the problem than advertising that there 

is one.



Thank you!


